
 

Riding the recession: how some businesses are 
doing well in the downturn  
 
 
The Federation of Small Businesses (FSB) says that there has been a 50% rise in the number of small-company 
failures – from 40 to 60 a day over the past two months. 
 
But it also points out that this should be seen in context. Even allowing for this rise, the rate of closures falls far short 
of the 1,000 per week that failed during the recession of the early 1990s, and there are likely to be a number of 
sectors that fare well in the coming months. 
 
Bright spots are likely to include food-delivery firms, discount and online retailers and garages, which should all do 
reasonably well, despite the recession. “There will be some winners,” said Stephen Alambritis, spokesman for the 
FSB. 
 
Whether it is by helping those worst hit by the downturn or capitalising on the shifting buying patterns of consumers, 
some companies are experiencing surprisingly big upturns. 
 
Companies offering goods and services at the cheaper end of the market are thriving. At the larger end of the 
spectrum this means the likes of McDonald’s, the fast-food chain that had 7% more customers last month than in 
October last year, served the equivalent of about 6m extra people. Butlins, the holiday company, said that advance 
bookings for next year are 9% up on the equivalent period in 2007. Cinemas are also faring well, as people look for 
escapism and cheaper entertainment. Similarly, online entertainment retailers, such as Play.com, are doing well. 
 
TM Lewin, the shirt retailer, is enjoying a strong autumn with sales and earnings on course to be 20% better this 
year. “People are smartening up,” said Geoff Quinn, its chief executive. It is not only businesses that are perceived 
to be offering value that are trading well. One of the more unusual trends to emerge is how people still like to treat 
themselves to little luxuries. 
 
Kevin Gould, spokesman for the Chocolate Society, which runs an online retailer, said sales were ahead by about 
15%. “People buy more luxury chocolate in a recession as an affordable treat.” 
 
 
The bicycle repairer 
 
Ben Thomson started his bicycle repair business, Cycleworx, last October but it has moved up several gears in the 
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